Using things in print - magazines to billboards - find slogans today that “sound good if you say them fast.” This means that they seem to make sense, but when you think about them carefully, they don’t match with deeper values, for example, “Just Do It” from Nike. What would happen if we all acted impulsively all the time? With your team, find 5 of these and make a collage or take photos of them. Upload them and explain your choices for points.
We don’t have televison so this was a challenge for us.

Change – the Obama campaign.  Rather vague don’t you think?  Just what kind of change.  Why is change good or even Godly?
Break me off a piece of that KitKat bar – um, okay not particularly relevant
Just do it – NOT.  How about if we think first?
Comfort Inn Ad – Get out of your comfort zone?  Not even sure if that is the ad, this could actually be a good thing.

NBC – NB See us.  It’s an ad, what do you want, it could be a lot worse.

